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TITLE/POsITION Marketing and Community Outreach Coordinator
SUPERVISOR Principal and/or Administrative Designee
EVALUATION Addenda reviewed by School Administration

CERTIFICATION REQUIREMENTS MUSt e appropriately certified.

The coordinator is responsible for soliciting and reaching out to new and existing business partners and community members that are willing to
ADDITIONAL REQUIREMENTS .
support the school through donations.

QUALIFICATIONS Good communication skills, comprehensive organizational abilities, networking skills and the ability to be flexible with schedule.

TERMS OF ADDENDA  Addenda/Extra Duty employment is term specific with no right of continuation. Remuneration is per the Board approved schedule. The
administrator has the right to recommend a pro-rated addenda/extra-duty stipend based on completion of responsibilities. Should you be unable
to fullfill your contractual obligation, the amount will be pro-rated upon actual days completed.

Calculated on the current district beginning certified salary *4.0%

ADDENDA TYPE £ [IFlat Rate NOTES:
E Per Diem
z [T Formula
ITEMS REQUIRED
AT THE START OF DUE DATE: EMPLOYEE SIGNATURE:
PROGRAM COMPLETION DATE:

1. Collaborate with the principal about school-wide needs, projects, vision and
timeline for the year.

2. Develop and implement a strategic publicity outreach plan to include: outcomes,
objectives, action steps, measurement tools and results.

ITEMS REQUIRED
AFTER THE START DUE DATE: EMPLOYEE SIGNATURE:

OF PROGRAM COMPLETION DATE:

1. Attend the District Business and Partnership meetings.

2. Maintain existing business partnership relationships.
3. Solicit donations to address identified school needs.

4. Solicit partners for MTSS rewards and recognition.

Ef“ggﬁ_%‘#gﬁ"w EMPLOYEE SIGNATURE:
PROGRAM DUE DATE: COMPLETION DATE:

1. Review and submit updated strategic publicity outreach plan with results.

COMPLETION OF ADDENDA SUPERVISOR SIGNATURE DATE

**Your employment is "at will" and may be terminated by the District, or by you, with or without cause. Termination shall become effective upon Board action. No legitimate expectation of
continued employment is created by this notice of appointment, understandings with the District or its agents, interpretations of Board policies, salary/compensation schedules, job descriptions or
documents generated by the District.
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